
Client:  Isla Del Sol Yacht & Country Club 
         (http://www.isladelsolycc.com

Project Scope:  Redesign the website look and feel, organize the 
navigation, improve members section. 

Project Notes: The current site is not organized, looks tired and outdated, 
and lacks a cohesive purpose.

Based on a review of site content and navigation it appears that there are 
three primary audiences:  

• Potential Members Looking for Membership Info
• People Looking to Host an Event
• Current Members looking for club Info

Site needs to funnel each of these audiences into a content channel that 
addresses their needs.

Design and Production Time Frame:  6 Weeks



Here is the original website.  Taking a glance you can see some of the primary issues 
with the site.

1. Site is not that 
attractive

2. Navigation is 
unorganized

3. No primary home 
page objective

4. Doesn’t tell visitor 
what they can do

5. No call to action 

Overall it was a site that 
was built to have a 
website.  I doubt that 
anyone ever thought 
about  the website 
beyond it being an online 
brochure.

As we began developing the redesign we focussed on the three reasons why people 
visit the site:

• Membership Inquiries
• Event Planning
• Current Member Info

From that we created three sections for the site:

• Membership
• Plan an Event
• Members



Next we looked at some of the reasons people join or 
plan an event at Isla Del Sol and came up with two 
themes:

Active Lifestyle:  For people looking for a retirement 
community or summer haven from winter. The club 
catered to these members via Golf, Tennis and 
Boating.

Social Scene:  For people looking to socialize or host 
an event.  From member dining to  wedding and 
banquet reservations.

On the home page these themes of Golf, Tennis, 
Yachting, Dining, Weddings and Banquets are 
emphasized in a Logo box laid over the photo slider.

Color
Isla Del Sol is located just outside of Tampa on the Gulf 
Coast so right away we knew we wanted to have a 
Florida or tropical feel to the site, but not go 100%.  We 
utilized a marble peach orange for the background, a black background on the 
navigation, and then lots of color on the home page via the large photo slider.

In the following color palette sample you can see the two primary site colors - peach 
orange and black.  Also you see the logo and its colors.  Normally we would utilize the 
logo colors as the primary website colors, but in this case we decided to ignore them.

The additional colors in the palette were pulled from various photos on the website.



Navigation
One of the most important areas to clean up was the 
navigation.  The original site had 22 stacked navigation tabs 
on the right side of the web page. (seen to the right)

The navigation was unorganized and wasn’t intuitive.  The 
new navigation simplified things focussing on the three 
areas we discussed above.

Under each we utilized drop downs for navigating to 
relevant information.

The new navigation actually provides links to 45 pages of 
content verses the originals 22 pages of content.  That’s 
50% more, yet it looks clean and direct.

We also placed three accordion style reveal boxes below 
the slider.  Each reveal box provided additional information 
about membership, events and member info, used up little 
space, but still provided valuable content to be indexed for 
SEO purposes.

The bottom portion of the home page is filled out with
excerpts from blog posts, a local weather widget, our 
contact info and social icons and links to our latest calendar, 
newsletter, and upcoming and recent events.



.
Here is the revised home page.

The home page has more information, more links to content, better messaging and less 
clutter.  The look and feel is much more in line with Isla’s brand than the previous site.

Most importantly, the site home page achieves its primary goal of getting visitors into the 
right channel of the site.  Membership for prospective members, Plan an event for 
people looking to host an event, and members to their own password protected member 
portal.



Interior Pages

In the redesign we also cleaned up the information presented in the interior pages.  
Here is the original membership page.

The membership options are laid out on this page but the font color and formatting 
pretty much do a poor job of clarifying membership options.



Our redesigned page utilizes a tabbed feature separating each membership option, 
allowing the space to put more detailed info, a graphic and links to the credit and 
membership applications.

We also added a color feature box (blue) to highlight the Summer Membership options 
with contact information to call or email to request details.  This section is active from 
April through August.

The revised page is less cluttered, presents information in a more visually appealing 
manner and looks more professional.  It makes comparing membership options simple 
for prospective members.



To make navigating the interior pages we utilized the sidebar to present section specific 
navigation elements.  As visitors drill down into each section and sub-section 
(Membership => Golf for example) they are presented with navigation links relevant to 
that area.

    



The sidebar also allows us to include a local weather widget, our address and social 
links.

The Course Tour

One of our favorite features of the site is the course tour.  Utilizing a Lightbox gallery we 
created graphics for each hole of the golf course featuring a hole layout with yardage, 
hole playing tips, Tee box yardage and handicap info and photos of the hole.

Simply click on any of the hole thumbnail images and a slide show is opened up 
allowing you to view the entire course.

The final result is a website that addresses the three types of site visitors directing them 
to targeted content, has plenty of interactive features and looks great.




